DEC 0 8 2005 


- REPLACEMENT SHEET - 

Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samra et al. 
Serial No: 09/474,974 Docket No: 1 7207-00004 (85IF-001 02) 
Atty: Daniel M. Fitzgerald; Phone:(314)621-5070 


1/9 



- REPLACEMENT SHEET - 

Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samra et al. 
Serial No: 09/474.974 Docket No: 17207-00004 (85IF-00102) 
Atty: Daniel M. Fitzgerald; Phone: (314) 621-5070 



8 2005 


- REPLACEMENT SHEET - 
Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samraetal. 
Serial No: 09/474,974 Docket No: 1 7207-00004 (85IF-00 1 02) 
Atty: Daniel M. Fitzgerald; Phone:(314)621-5070 



- REPLACEMENT SHEET - 

Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samra et al. 
Serial No: 09/474,974 Docket No: 1 7207-00004 (SSIF-OO 1 02) 
Atty: Daniel M. Fitzgerald; Phone:(314)621-5070 


4/9 


CM 
CO 

c: 
o 


o 

CO 

E 
a> 

5. 
CO 

"E 
o> 

"55 


I 


CO 

c 
o 

o 

CO 

a> 


o « 
CO CO 

O CO 

.IS 
"S ??. 

O CO 


£ ss t: 

^ S5 -g 

.52 o ^ 

•d O Q- 


a> 

> CD 

is? . 

CO V 


CO \ 

CO 
CO 

a> 
Q- 


CSJ 


o' 

□ □□ 


O) 

-ffi 


J2 

CO 

p 


O 





< 


CO 








XI 


A 
A 
"O 
C 
CO 

d. 

X 


CO 

in 


5 o 

OQQOQQOQQQQ 
I S-i<£-i«£-5»£-i<;js*:-:^-:«; ^ ^ 

: 30:: 0:^0:: a: ct: ct: cr: be; be: 


.2 

B 
•c 
O 


8 


E 

CO 
CO 

O 


(D 

E 

CO 

J2 

CO 


p. 


CD 


c: 


<i> 
CO 



ix: 

£5 

CD 
CD 

CD 


1 


o 
ir> 


- REPLACEMENT SHEET - 

Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samra et al. 
Serial No: 09/474,974 Docket No: 17207-00004 (85IF-00102) 
Atty: Daniel M. Fitzgerald; Phone:(314)621-5070 



1# 


- REPLACEMENT SHEET - 
Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samra et al. 
Serial No: 09/474,974 Docket No: 1 7207-00004 (85IF-00 1 02) 
Atty: Daniel M. Fitzgerald; Phone:(314)621-5070 


6/9 


-9- 

(D 
XI 

I 


CO 
CO 


CO 

I 

UL 


a> 

CO 


I 
>l 

<1> 


(D 


I 


to 
CD 

o 
o 

c: 

■8 

CD 


E 

1 8 

CO LI. 
O 
O 


CO 

I 

o 

CO 

E 



d 

I— I 


CO 

88 

imni 
D 


o 


OEC « 8 11* 


- REPLACEMENT SHEET - 

Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samra et al. 
Serial No: 09/474,974 Docket No: 17207-00004 (85IF-00102) 
Atty: Daniel M. Fitzgerald; Phone: (314) 621-5070 


7/9 


CM 
CO 

CO 

c 
o 


o 

CO 

E 
a> 

CO 


CD 


Li:i 


C3i 

I 


CO 
O 

CD 

o 
c: 

o 

o 

CD 


E 

ca u. 
_o 
O 


CO 

to 
c 
.2 

I 
1^ 


LL 

CDS 


m 


g 

CO 
o 
o5 
E 
o 


CO 
*- 

B 

CO 

o 


CO 

I- 


-2 
O 


CO 

O 


CNJ 


a: 


o 

CL 

2i 


1 3 


CD 

E 

CO 

2: 

_CD 
CO 


E 

CO 


— o 

CO 

=»:=«: O Q- 


O 
O 
TD 

'co 


X3 


CO 


CD 


o 
CO 


a 
I 

O 

-2 

CD 

CO 
I 

$D 


15 


1^ 
o 


■CD 


o 

c: 

CD 


1 


o 

I— I 


o 

CO 


- REPLACEMENT SHEET - 

Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samra et al. 
Serial No: 09/474,974 Docket No: 1 7207-00004 (85IF-00 1 02) 
Atty: Daniel M. Fitzgerald; Phone:(314)621-5070 


8/9 



2>ooT-^i^o-^05ir) 


© 
1 

i 


<D 
CO 

c 
o 

OL 
CO 

.> 

E 

Z3 

O 
a> 

O) 
CO 


CD 


o*^ o*^ 

CD o cn CD 

2 H r-: 

^ ^ CM 










\ 




V 




■V- 

\ 
\ 



■■\- 


V 


— \ 


\ 
\ 
\ 



-\- 

\ 

\ 

\ 
\ 



\ 

\ 

\ 
\ 






c 
o 

o 
_g> 

0) 
CO 

.il 


(D O 
CO 

"a5 
o 


CO 
CD 

P. 


CM LO CM lO 

O lO O lO 

CD O CO O 

<j) m CD in 

CM CM 


i2 
a> 

^ "O 

2 £ § i. 

o o 8 w 

:±fc at O <1> 

_ _ < a: 

I— h- % % 



1 


a 


2 

o 



CO 


o 

<7> 


- REPLACEMENT SHEET - 

Title: METHODS AND SYSTEMS FOR TARGETING MARKETS 

Inventor(s): Samra et al. 
Serial No: 09/474,974 Docket No: 1 7207-00004 (85IF-00 1 02) 
Atty: Daniel M. Fitzgerald; Phone:(314)621-5070 


9/9 


Compiling historic data in consumer databases 


100 


102 


Accessing the consumer databases with a 
targeting engine 
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Using data in a consumer database to determine 
a target group based on predicted customer profiles 
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Using the targeting engine to combine models in a 
predetermined order to arrive at relevant customer metrics 
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Generating a potential customer list from the customer 
metrics based on scores based on projected profitability 
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Rank ordering the customers within the customer list 
between a maximum profit customer and a minimum profit 

customer 
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Determining a customer range between the maximum profit 
customer and the zero profit versus cost customer 
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Forming a marketing campaign customer list including the 
customers within the determined customer range 
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